
The role of the marketing automation professional has evolved as much as 

the technology itself.  What was once looked upon only as a tactical position 

that involved an execution tool has dramatically evolved into one of the most 

important customer engaging and sales support areas within a company today.  

To succeed in this new role, it takes more than technology. Today’s marketer must have the skills and 

buyer that is more sophisticated and less patient with “traditional” marketing more than ever.  

Marketing Automation 
Institute Overview

Mission:

advance their careers and organizations achieve a higher return 

practices that both expand the industry as a whole, and serve to 

vendor partners and services providers. 



needed today, but also advancing your own career opportunities.

other’s growth.

vendor partners, we plan to provide valuable content that will both teach and enable you to do your 

By joining the MAI, you will receive:
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